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Company Snapshot

e QOur Vision

— Recognized for our flexible technology and
solutions for marketing professionals.

e Our Mission

— To change the marketing game through
innovative technology and service

¢ Background
— 75+ Employees
— HQ: Atlanta, GA

— Offices: Baltimore, DC, Seattle, NYC,
Sydney AUS

— Proven customer focus with > 90%
retention rate

CIWHATCOUNTS

“WhatCounts offers the most complete array
of deployment options including self-service,
collaborative service, and full service as well
as an on-premises appliance that runs on the
same application code base as does its
hosted offering.”

David Daniels
=4 Jupiterresearch

“Outstanding service, knowledgeable staff,
cost-effective solution. Beyond their easy-to-
use application, Blue Sky Factory continues to
impress for their excellence in client
satisfaction. From live chat to personal
account management, they actively listen and
continually respond with enhancements to
their product. | would recommend Blue Sky
Factory to anyone in the market for a
powerful and affordable email service
provider”

Rose Norred
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Components of a Successful Email

Marketing Program
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Social Media & Email Integration
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Social Media & Email Integration

= Encourage Content Sharing
= Share With Your Network

= Facebook Like

= Forwarding with Subscribe Links

= Use Social to Build your Email List ! - \ ‘
. | 3 SHARE > . m
= Facebook Opt-in Form el Link
Facebook Connect oo} W\@
ek

= Use Email to Grow your Social Media Presence

= Social Awareness Campaigns
= Push Blog Updates via Email

= RSS to Email
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Social Media & Email Integration

Be sure to clearly define areas and call outs to distinguish between Connecting and
Sharing via social.

/ \ sgh appkeation, this

concise marual covers everything
Studenits need b Succeed on el exams

Like what see? Sm"aa email with your social networks: .';:J anethe-jobl
. ;‘?‘I‘E::.us on Faceh:‘;: ||l | Twitter |mDigg YTEMySpace S

Baltimore Summer Restaurant Week : =
Returns, August 13-22, 2010

Baltimore offers a unique dining experience which encourages guests




Social Media & Email Integration

CIWHATCOUNTS

From the blog
Sticky Notes 3 Dose
of Happiness

Reach Increase: 39% Twitter, 30% Facebook,
29% LinkedIn, 2% Digg

$25 for a One-Hour Restorative

Massage at Sarah Vincent Mazsage
1580 value)
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Social Media & Email Integration

the email.

Expect the Unexpected in Baltimore

Justa few of the treasures you can discover in Baltimore,

Keep an eye out for our new advertising campaign that spotlights

CIWHATCOUNTS

Posts a link to the email on a subscriber’s Facebook page and records as a “ like” in the count on

5 Amy likes The Buzz in Baltimore. l
2 Amy commented on Stacy Ross's lijk.

Fifi at American Vislonary

Visionary Art Museum, manj
themselves. There's Fifi, th
poodle, a three-story tall wt
bus decked out entirely in
about artin Baltimore and
WAWW. IFTIOTE DTG &

e Like | I Be the first of your frisnds to liks tHs.

Any exhibit can move you R

K] Amy Holicemnn Rles
e

ISF

E;'J Amy commented on M. Kendall Ludwig's status.

Expect the Unexpected in Baltimore
4 Keep an eye out for our new advertising campaign that spotlights just
a few of the treasures you can discover in Baltimore.

Fifi at American Visionary Art Museum

Any exhibit can move you. But at the American
Visionary At Museum, many exhibits move
themselves. There's Fifi, the pedal-powered
poodle, a three-story tall whirligig and a school
bus decked out entirely in mosaic. Leam more
about art in Baltimore and view video at

: “www.baftimore.dra/art.
o Lke | B One person likes this.

'
00Ut art in BaRmOn nd view vioeo at |
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Social Media & Email Integration

Facebook Opt-in Form and Subscription Center

Build your brand and spread your awareness
with a Facebook Opt-in form.

http://tinyurl.com/34x9uhv

facebook  #

P Al i Cuithot |51

1%1#5 Click the "Like” Button
()] i to become a fan!

Outit

Welcome to the All Inclusive Outlet
Facebook Fan Page!

Feel free to sign up for cur email list to receive the

Signup ©

latest AN Inclusive Travel Deals!

Emat Address

A

11
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Social Media & Email Integration

Create a social awareness campaign to use

" At Th
. N . \a. « Baltimore
email to grow social media. -

mun.l’mmawﬂ;mmmmmn
. R ) T DAAECE A DO, POD CLIMIE arad DOp BN TN CRScE and (e
= Run an email campaign dedicated to T armica Padivy Yem. T syomptrm ey e st 48

introducing your email community to your online
platforms, such as Facebook, Twitter and
LinkedIn.

= Highlight the value of joining your social
community to generate more fans and increase
the effectiveness of your community efforts.

12
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Social Media & Email Integration

EHaoO

L TNl reooocrs  Meid  ARIFANWD FOURFILES  LPA LGNS

“Like Us" on Facebook W7 like uson
and Be Automatically n Facebook
Entered to Win o ——————r—-
$100 Print Credit!

W
| s part of sur Foaebesk Communiry you'll recsive:

d * news on uptoming predud releases

. * peeviews fo peometions

i LIKE US NOW »

ch-E000

224% increase in fans from one campaign

13
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Social Media & Email Integration

=An RSS to Email functionality allows you to set up emails to trigger to
subscribers with content from an RSS feed, such as a blog.

=This type of campaign can be set to send emails in real-time or to aggregate
all updated feed content since the last send on a daily or weekly basis.

14




Continuous & Effective Testing
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Continuous & Effective Testing

CIWHATCOUNTS

Ada Google Analytics Tracking:
Campaign Series:
News|etter

From Address:

bsfinfo@blueskyfactory .com (Blue Sky Factory)

Reply To Address:

Please choose a 'Reply To' address.

Decision:
Highest Click %

Select % of the list to sample:

Save Send Details From Above: (]

ADD EMAIL

Specify the email to deliver...

Foider: eBook

20 % SendWinnerAfler: 24

~  Emait (300223 eBook FINAL

Subject#1: | A Free Email Guide for White Beits, Black Belts, and Battie [535]
Subjecte2: | Type an email subject line here...
Subject #3. Type an email subject line here.

Launch Samples Date and Time (EST):

s NEW CALPAIGN

s NEW FROM ADDRESS

Minutes Hours Days Weeks

AnALYZE

AnALYZE

ANALYZE

DO SUBEC

REMOVE

REMOVE

REMOVE

New Winning
Criteria Options
* Opens

*Clicks

oXXXX

REMOVE EMAIL

IQ_
-
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Continuous & Effective Testing
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Inbox Previews allows you to select up to 20 emails clients to view with a variety of settings
(images on/ images off) in only a few minutes

TEPORTING

Inbox Praview

LAY RAKE SRES] MUrUtEE B0 SPPAAF On Mhes page, CRACK Back s

ESorne-

Ll

Continuous & Effective Testing

CIWHATCOUNTS

Steps:

1. Identify - select elements to test (start with more radical ideas and then proceed with fine tuning)
2. Test - create revised creative versions and send using an A/B split feature, available through many
ESPs or manually

3. Review Results - review winning creative, draw conclusions and identify additional elements to
test. Look to see if trends can be established and greater knowledge of a list” s behavior can be
determined.

4. Repeat - steps 1-3 for continuous optimization

Possible elements to test:

= Graphics—size, type of image - Content placement

= Call to action—soft sell, hard sell, online action, call - email width and length

= Copy—paragraph, bullets, different copy, font, color +  Text font and color

= Links—text, buttons, underlined text - Header- image vs. text

18
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Continuous & Effective Testing

Continuous & Effective Testing

ERICKS N LM
SCHEML ::.::o:

m

<< Previous Template

* One column with no
column structure

* Large header image that
would have difficulty
rendering

* No clear call to action

New Template >>

» Two column format which
allows for more template
structure

* Header image is broken up
allowing for easier
rendering

* Clearer call-to-action with
subscription center broken
out as well as “In This
Issue” and “What’ s New”
sections

20
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Targeting Messaging

4 WHATCOUNTS

Targeted Messaging

CIWHATCOUNTS

% - of Seg ion on Opan Ratas — A o A4.37 Chart: Impact of Segmentation on Click Ratss: Average

45% = High tatior Low
DHigh seqmentat low ion OHigh segmentafion  OLow segmentation
S 20%
07T% 20.1%
L 1.2%
15% 1 164%
208% 20.8%
15% e | | 11.8%
8.2%
5% —
0% 4% 4.8%
010 30 days 6010 90 days 27010 360 days
0% T T
Recipient time on email list Dto30 days 6010 90 days 270to 360 days
‘Source: MarketngSherpa and EmaliLabs, November 2007 ‘Source: MarketingSherpa and EmallLabs, November 2007 & o
Metnodolagy: Analyels of Open/CIk data from 000 of agregaled campaigne. Metnodolagy: Analysis of Oipen/Cick data fram 000s of agoregated campaigns. -.(l?‘h" elngShema © 2008
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Targeted Messaging

CIWHATCOUNTS

Subscriber Preference Centers allow you to collect further information for future segmenting: This
will allow recipients to update their preferences and information at any time. This is also a good place
to cross-promote other email offerings available to the subscriber.

The Buzz in Baltimore

Any special areas of interest?

Multicultural Information
Dining and Mightlife
Shopping

[ African American Heritage
Ewvents and Festivals
History and Heritage

J0Oo

23

Targeted Messaging

CIWHATCOUNTS

Create lists based on a common list criteria and ensure that the content speaks to this
commonality or area of interest amongst the list.

Segment your lists based on conditions

¢ Influencers

Segmentation Conditions:
* Re-engage
/ADD CONDITION REMQVE CONDITION
¢ Actions —click/open
« Content they have repeatedly shown =hreliddes Jod) ad
interest in by clicking Remore S Coditon
Add Sub Condition
LastNamefTexi]
Texi]
| Conditions.
Sent Email
Number of Emails Sent
| " Gick Through
r's Domain Name
T ———
24
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Targeted Messaging

CIWHATCOUNTS

Static Personalization:

Insert information into email that is always available via
your email marketing platform (subscriber’s email
address, current date, etc.)

Personalization from List Data:
Pull content from subscriber’s record in the
list (areas of interest, purchase history, etc.)

SAMUELSONS - 1800374 GENS

- @0 Welcome to the MGA e-Revision News MGA News

31 of [~RDane

twitter W Facebook
Read ouwr

Blog You(fR
flickr Ron's Blog

[~FirstHame- | | ~LastName~]
GHIN towmber: [MemberNumber-]
Hor MO Home

NEWSLETTER SUBSCRIBERS ARE ENTERED IN THE DIAMOND GIVEAWAY!

Your currest handicap Index is [~GHINIndex~] as of [~RevDiate]

EDUCATIONAL TIP

e b

Handicap FAQ

Targeted Messaging

CIWHATCOUNTS

Dynamic Content uses sets of expressions that will display different blocks of HTML code in
an email based on conditions that are met from the field data for each subscriber.

EMPOWERING

WORKERS TO

11/14/2011
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Targeted Messaging

CIWHATCOUNTS

Make custom landing pages for your email campaigns that use your subscribers’ information to
personalize offers or information for them.

0 Easily create pages dedicated to individual initiatives or offers
0 Track conversions from send to spend with built in conversion tracking
0 Compatible to use with SWYN and “Facebook like” features

Automated Sending

L4 wHATCOUNTS
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Automated Sending

CIWHATCOUNTS

- Recipients should
be sent an automated ‘Welcome’ email. The
Welcome email should contain the following:

= Email should be consistent with future th B u z z
email branding e

Hotehs & Accommodations | Dining & Hightife | Atirsctions | Bhopping & Mo

= Acknowledge the reason they are being

added to your list
= Explain the benefits of the
communications they will be receiving

=  Prompt them to whitelist your From

name/email

= Confirm that you will not be sharing

their email address with other parties _ Bafiirenr

29
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Automated Sending

— Sample **30 Day Coupon

20 days left - get $100 OFF! 10 days left - get $100 OFF!

Ut Compon: f-seupon-] Fapires |-expation-] e Conpon: [~coupon-] Enpirrs: [-enpination-]

AL SIS TN
AR OTY

2 assmmn
e
Dont know which imsge
you'd like 1o ssel Don't
strexs, we can help Callun Weed your camvas fast? We
foraris [ T ———
aned e i yous pick the With arcders reguakorly shipping
Best o o use. Harmy Tou i 34 dhrys, werll gt your
‘andy have 200 days lef 10 use - order back to you lickety- ok,
your §100 Coupen! - = = - W promiset
_ GETSTARTED | GET STARTED
Wil aination 16w se o e allaf ey st = v “Thee sustoem e prints Grimg st the high !
Mol el iy E - “ ﬁﬁ T oo e g o he
Chwrraand Sor both moyet and for e, | bove aned real.
Triggered on Day 10 Triggered on Day 20

30
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Automated Sending

—
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— Sample **Follow up series for an Insurance Quote

TSC)DIRECT@

Lindsay

WHY CHOOSE TSC>DIRECT?

or Orivers Deserve Butter Rates!

[N

o

Triggered on Day 2

TSC)DIRECT@

Mo time like the present.
get that savings in your
plggy bank

Triggered on Day 10

31

Automated Sending
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—Sample Product Follow-up

Now until November 22nd ; !
on all purchases of $50 /_h
or more.

American
Ohsedical

Product Follow Up

@

TrueLemonSiore.com

s TreLeren

' T Lercnae
s TreLine

b T

s Vit

» SiberpinFrs
s Tis

 boessres

Save 10% onal
Mut-Packs!

Clickhereto
sfartsaving!

m Shopping Cart Gt ShoiaCato

o | CsorerCee e s | ShpgroCat By |  SarchSore m

FREE 324 Tue Leror, Lime or Orange PLL'S 5293 Slandarc Siop n; cn orcers e $10.
Evter code"FREELEMON' o Lzmon, FREELIME far _ime, cr FREEORANGE fer Jrange, 3t cnecko

RODCTIESCRFION  AVALAILTY  PRICE . Tom
X475 TngLaon e usock s e ¥
i

SIS Tos O 2l [0V TR RO -]
ewieien

SUBTOTAL= $16.98

T sudots dees natinclide

 siping

ek Fesaae o v e cuty
move ¢ chesked em.

Tt I socktems vual
0utc” stock s us

Shopping Cart Abandonment

32
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Automated Sending

CIWHATCOUNTS

APl integrations allow for more accurate and
timely updating of subscriber information.

*  The seamless exchange of information i API INFORMATION
across platforms associated with APIs
increases efficiencies by avoiding
human error and time involved with

manual exporting/importing of lists.

33

Strategic Planning & Analytics

L4 wHATCOUNTS
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Strategic Planning & Analytics
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Activate Google Analytics to monitor email activity alongside your web analytics

n Distributions vs.

Add the provided Conversion Tracking Code to key pages on your website to track how many
subscribers get to that page from your email campaigns.

Conversion Report for New KISS

Other:

Clickthrough Performance Complaint Detail Subscriber History
Click Detail Top Domains Link Click Report
Open Detail Delivered Detail Landing Page Reports

35

Strategic Planning & Analytics - "

CIWHATCOUNTS

e Coordinated campaigns

e List growth techniques Botorn the Events
e Deliverability best practices

e Proper feature usage and automation

e Strengthening customer loyalty & retention
e Successfully launching new products & services * 7 3 1
* Recipient engagement et =J=
e Customer lifecycle development . At the Events
* Creative critiquing nk i
e Increasing campaign metrics .Hf?_’_'_:fll?fmk
e Social media strategy e W
it ﬁl_l_lit News
==l e
e [
1T T —
36
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Thank you!

Amy Hollomon

Strategic Account Manager
ahollomon@whatcounts.com
@AmmiHolla

38
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