
Cross-Media Marketing  



Who Is Consolidated Graphics? 

• 70 facilities throughout North America, Europe, and Asia. 

– Local service. International resources. 

• Digital Focus 

– Five Digital Print Centers 

• WorkSmart Suite Technology Solutions 

 



WorkSmart Suite 

Web2Print Cross Media 
Digital Asset 
Management 



Cross Media- What is it? 

Cross‐media publishing is the ability to communicate with consumers across print and digital 
media channels with consistent messages that are relevant to the individual recipient. –XM 
Pie 

• Print and Digital Media 

– Direct Mail 

– Personalized URLs [PURLs] 

– E-mail 

– Text Messages 

– Social Media 

 

 
The rapid growth of digital technology and the degree of interconnectivity it has enabled has 
dramatically changed the reach and nature of cross-media communications. -Drew Davidson 
Carnegie Mellon University 

• Two Way Communication 
 

 



Cross Media- Campaign Types 

• Lead Generation 

– Generate interest in a product or service and provide the prospective buyer with a means to request 
additional information. 

– 11% PURL visit rate & overall 8.2% mean response rate vs. 3.4% mean response for static campaign 
 

 

 

 

• Direct Order (Includes Fundraising) 

– Solicit and close a sale or transaction. 

– 13% PURL visit rate & overall 9.8% mean response rate vs. 2.3% mean response rate for static 
campaign 
 

 
• Traffic Generation 

– Motivate recipient to visit a business, event, tradeshow, conference, or seminar. 

– 21.8% PURL visit rate & overall 18.5% mean response rate vs. 2.6% mean response rate for static 
campaign 
 

 
• Data Gathering 

– Collect information. Often participation is encouraged by an incentive. 

– 19.6% PURL visit rate & overall 18.4% mean response rate (no static information available) 
 

 
• Loyalty Campaigns 

– Continue or expand relationships with existing customers. 

– 35% PURL visit rate & overall 28% mean response rate (no static information available) 
 

 

Figures based on Response Rate 
Report via PODI 



Cross Media- Why use it? 

• Reporting 

– Online access to reporting tools 
allows real time tracking of 
campaign 

 

 • Direct Information 

– Opportunity to gather information 
such as contact information, product 
feedback, and buying habits directly 
from targeted recipients . 

 

 
• Positive ROI 

 

 

• Increase Response Rates 



Music Teachers Association Membership Campaign 

Email sent to individuals with expired memberships 

PURL Link 



Touch Tree 

Email with 
PURL 

PURL 

Yes No 

Did the recipient visit the PURL? 



Music Teachers Association Membership Campaign 

PURL landing page links directly to Association’s Renew Page 
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Music Teachers Association Membership Campaign 

Personalized postcard 
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Results & Reports 



Cross Media Campaign Planning 

• Data 

– Critical to project success 

– What information do you have?  

– Leverage past campaigns 

 

 

• Research Recipients 

– Effective communication medium 

 

 

– Realistic call to action 

– Target specific demographics 

 

 

 

• Initial Set-Up 

– Time needed for programming, design, 
formatting, and testing 

 

 

 

• Utilize Capabilities 

– Maximize with unique or 
convenient capabilities 

 

 

 



Cross-Media Marketing  


