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THE I CAMPAIGN

The | Campaign

“Best of the Best”
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Planning

CHIEF INFORMATION SECURITY OFFICER

Lockheed Martin Information Security iCampaign messagemap™

The choices we make avery day impad ourteams, programs, business andthetrust of our customers and staksholders. Achieving mission success,
while vigilantly protecting our information azsets, is everyone’s responsibility.

The I Campaign
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Implementation




Our Corporation has clear
policies related to the proper

FIND THESE
ITEMS!
Private Infarmation
Corporate Privacy Team

Disposing of Assets

Employees should ensure they
follow these policies when disposing of
BlackBerry devices, smart phones, USB
drives, and laptops.
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Grade 4

10% Improvement

Grade 3T
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57% Improvement
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66% Improvement 47% Improvement 42% Improvement

Business Relevance






