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What is Measurement?What is Measurement?

• The act or process of assigning numbersThe act or process of assigning numbers 
to show results

Just numbers?– Just numbers?
• What does measurement in the social web 

look like?look like?
– Momentum, in real-time

A bili d h ’ ki– An ability to demonstrate what’s working
– A mixture of information



New Metrics for PR 2 0New Metrics for PR 2.0

ThenThen NowNow
HitsHits

EyeballsEyeballs

EngagementEngagement

ReferralsReferrals

Ad valueAd value

MentionsMentions

ActivityActivity

SalesSales

Weight of a clip bookWeight of a clip book Behavioral influenceBehavioral influence



The New Trackable ElementsThe New Trackable Elements

TrafficPerception

Conversations or threads by 
keywordsAuthority keywordsy

EngagementRelationships



Tools: FreeTools: Free



Be Aggressive and VigilantBe Aggressive and Vigilant



More Free Tools: KloutMore Free Tools: Klout



Paid ToolsPaid Tools

S it f i l di t l t t k lSuite of social media tools to track, analyze 
and engage in conversations.

Measures consumer-generated media and 
li d f th t h l ionline word-of-mouth to help companies 

track conversations.

Identifies influential online discussions on 
any given topic.



S t t illSmart measurement will 
prove professional

VALUE.



B t t d th t h t tBut to do that, you have to set

GOALS.GOALS.



A d t d th t hAnd to do that, you have 
to work with the right

TOOLS.



Y h tYou have to 

EARN MEDIA.EARN MEDIA.
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Earned Media is... 
A view
A vote

A retweet 
A comment

A subscriber
An incoming link 



Earned Media is Earned Media is 

Buzz.



But how do you 
MEASURE it?



Ask QuestionsAsk Questions 

• EngagementCommentComment • EngagementCommentComment
• Referral LinkLink

B h i l i flV tV t • Behavioral influenceVoteVote



the

TECHNIQUESTECHNIQUES
Start hereStart here. 
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A guide of Twitter for business.

U th h t h t t

the

RESOURCES

Use the cheat sheet to 
make the most of your searches.

RESOURCES
Keep upKeep up.
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